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XMU Undergraduate Course Syllabus

Course name

Microeconomics

Categor
Course code | 130050010071 gory ECON 1147.03
code
Programme | Undergraduate Semester | Semester 2, Grade 1
Basic Common Courses oGeneral
Course tvpe Education Courses mDisciplinary Course mLecture OExperiment
yp General Courses OSpecialized Courses focus oSkill-training oPractical
oOther Teaching Processes
Total
Credit learning Lecture Tutorial Experiment | Practical Others
hours
3 56 56 0 0 0 0

Prerequisites

Principle of Economics

1.Course description

Microeconomics is one the core course of economics major. This course mainly describes
the basic theory of agent decision making, and analyze the economic phenomenon by using
those theories. The basic task is to master the theory of consumers, theory of firms, market

structure and general equilibrium.

2. Learning goals

The goal of the course is to help students to master the basic theory of agent decision
making, and analyze the economic phenomenon by using those theories. The basic task is to

master the theory of consumers, theory of firms, market structure and general equilibrium.

3.Teaching approaches

Lecture




4. Content outline of the course

Chapter(Section) Content Learning hours
1-2 Introduction 8
3-4 Consumer theory 8
6-8 Production theory 14
9 Midterm exam
9 Competitive market 4
10-12 Market structure 18
16 General Equilibrium Theory 4
Total 56

5. Assessment methods and requirements

There is a midterm exam (30%) and final exam (70%). Students should master the
following contents:

1. Master the principle of demand and supply and can interpret economic problem or
phenomenon using it.

2. Master the theory of consumers, know the basic assumptions, master the optimal
condition of consumers’ choice, and can solve the consumers’ problem.

3. Master the theory of firms, understand the basic assumption of the theory, master the
condition of profit maximization, and can solve the firms’ problem.

4. Understanding the market structure, master the basic concept of monopoly, oligopoly,
can solve Cournot model, Stackelberg model and Betrand price competition model.

5. Understanding theory of general equilibrium, master the basic concept of contract
curve, comparative advantage, and can do efficiency analysis by using Edgeworth box.

Pindyck, R. S. And Rubinfield, D. L. Microeconomics. 8"

6.Textbooks edition RUC press.
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